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THEORETICAL ASPECTS OF AGRARIAN ENTERPRISES’ COMPETITIVENESS MANAGEMENT
The notion of competition, competitiveness of enterprises, the ways of its improving, and the factors affecting competitiveness have been considered in the article. The system of measures to raise the efficiency of management have been suggested. The emphasis is placed on the fact that the competitiveness problem is global and influences many aspects of both economic and social policy of the state, on the one hand, and on the other hand, it is related to the interests of all citizens as consumers of goods.
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The statement of the problem. The main task of the agrarian sector of economics is providing food security of the state, which is possible to achieve only under the conditions of developing the competitiveness and competitive advantages of food products both at the regional and state levels. Under modern economic conditions agrarian enterprises’ competitiveness management occupies one of the leading places in economic analysis. The strategic aim of the state policy of Ukraine is transformation of the agrarian sector into highly efficient, competitive agrarian market in the conditions of European integration. The aim of transforming the agrarian sphere into the competitive sector of the economy is set in the Law of Ukraine «About the foundations (strategy) of the state policy for the period till 2020».
The analysis of the latest research and publications. The problems of the development of agrarian enterprises’ competitiveness have been considered in the works by foreign scholars: S.L. Bru, M. Porter. K.R. MacConell, P. Samuelson. A considerable contribution to developing the theoretical foundations of competitiveness has been made in the works by Ukrainian scientists: G.L. Azov, A. Bydyk, P.T. Sabluk, Yu. Lupenko, M. Malik, N.H. Mishchenko, V.S. Shchebanin, and others. The importance of these problems, the necessity of its studying have stipulated the choice of the investigated topic.
The aim of the article is to investigate and substantiate various viewpoints of the scholars as to defining the notions: «competition», «competitiveness of enterprises», and singling out the system of factors, which confirm the competitiveness of products, and also determine the ways of its raising.

The results of research. The main feature of market economy is competition as a necessary element of the market, which assists in balancing supply and demand, and forms market prices. I. Ansofor characterizes competition as an economic process of interaction, interconnection, and struggle between enterprises, which appear on the market for providing better opportunities for selling their products, satisfying various demands of buyers and receiving the biggest profit [11]. The economic category «competition» means confronting, opposing, competing.
In modern science competition is considered from the viewpoint of functions, which it performs, first of all, regulating – for the victory in competitive struggle of the businessman, who manufactures products, which the consumer prefers. The other function is motivation: in this case the person who manufactures the products of higher quality with less spending, gets the profit. The third function is control, when competition controls and limits the economic power of separate enterprises.

Agriculture is influenced by both internal and external factors, in particular, natural conditions, the location near trade markets, the development of infrastructure, specialization, the availability of necessary resources. It enables to distinguish two main forms of competition – internal and external. The internal competition among agrarian enterprises is, first of all, competition of the kinds of activities, and it is connected with all the factors of production, which are used in the agricultural sector – land, capital, and labor. 

The external competition is the competition among agricultural producers of goods, who have to adapt to its manifestations, changing the activities according to the economic interest [4].
Products’ competitiveness is the correspondence with market demands at a definite moment of time. The consumer’s spending, market conjuncture of selling goods, and also its consuming qualities can be its characteristics. The process of manufacturing farm products lasts for more than a month, that is why the initial level of competitiveness has to be as high as longer is the time of manufacturing goods and their life cycle.

The period of existing products on the market depends on the initial level of competitiveness and the volumes of their selling.

The agrarian enterprise competitiveness is characterized by such indicators, as income, profitability, and solvency.
The problem of competitiveness is global and affects many aspects of both economic and social policy of the state, on the one hand, and it is connected with the interests of all citizens as consumers, on the other hand.

According to the definition made by O. V. Kobystko, competitiveness is a multi-facet notion, which characterizes the ability to compete on the internal and external markets and is measured by the level of the presence of the products on them [11]. The competitiveness of the agricultural enterprise can be defined, as its comparative advantage and measured, first of all, by such parameters, as price and quality relatively to other enterprises of the branch.
Taking into account the fact, that there are many enterprises on the agrarian market, the price competition is rather strict. That is why to be successful in this struggle, the following factors are of great importance: labor resources, that have to be highly educated, organized; they have to be able to buy.

Considering all the above mentioned, we are going to suggest the following definition of agrarian enterprises’ competitiveness: it is the totality of competitive advantages and all resources (material, financial, and labor), that are used for manufacturing and selling farm products of high quality according to market requirements. 

Ukraine has significant opportunities to transform the agrarian sector in the highly efficient sphere of the economy. However, gaining the competitive advantage does not ensure the competitiveness of the agricultural enterprise. To keep the competitive advantages it is necessary to observe the following rules:

1. Offering products that may not be the best as to all the components it is necessary to focus on target consumers, taking into account the proposals of their greatest value.

2. To maintain the standards as to other components that will correspond to the accepted quality.

3. To correspond to customers’ expectations by continuous development of innovation introducing faster than competitors.

4. To introduce modern highly organized operational model to provide the highest quality of products; the quality is the main criterion for the customers.

To raise the competitiveness of agrarian enterprises it is necessary to take a number of measures: create the conditions for stabilizing and increasing the manufacturing of products; fix purchasing prices on farm products, which would cover not only the expenses on their manufacturing, but would bring profit; introduce state support of agricultural producers of all the forms of property, first of all on the directions which facilitate attracting investments, credits, and other borrowings for technical and technological transformations; decrease tax burden on the agrarian sector and introduce benefits on separate kinds of farm products.
          Conclusion. At present, competitiveness is a complex and multi-facet problem. The level of economic and social development of the state depends on its successful solving. Internal and external factors affect the competitiveness.
The main components of competitiveness and the ways of its raising have been considered.  The successful solving of these tasks will provide the proper place of agrarian enterprises on the internal and external markets under the conditions of the European integration.
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